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PARIS

This graphic charter presents the
fundamentals of the Yon-Ka brand territory:
the logo, the colors, the typographies,
the iIconography and our entire
visual universe.
It specifies the communication codes,
their uses and their applications.

FOR ANY QUESTIONS RELATED TO THE CREATION OF INTERNAL OR EXTERNAL
COMMUNICATION DOCUMENTS, PLEASE CONTACT THE MARKETING DEPARTMENT .
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Colors A4, panel, poster,roll-up,

i i . romotional items
Size & Protection Key corporate visuals P

Prohibitions Secondary corporate visuals - Drop shadows

Placement Secondary corporate visuals - Shadows + nature
Treatment corporate visuals - Face & Body

Uses #1

Uses #2 Corporate Quintessence visual

Associations

Expertise

HEX, RGB, Pantone
Shadow plays

CMYK
L Textures
Associlations
Textures & products
Use
Composition

A4, panel, poster, roll-up,
press ads & promotional items
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ON A LIGHT BACKGROUND

The logo is used in
anthracite grey.
Chromatic values:
#3e3elde

RGB 62 62 62

CMYK 67 57 54 60
Pantone Black 447C

ON A DARK, COLORED
BACKGROUND OR ON AN
IMAGE

The logo is used in
white.

Chromatic values:
#FFFFFF

RGB 255 255 255
CMYK 0 © © O

PARI S
#3e3e3de
RGB 62 62 62

CMYK 67 &7 54 60
PANTONE 447/C

Yon-Ka

Graphic Charter

#FFFFFF
RGB 255 255 255
CMYK 0 0 0 0




MINIMUM SIZE

In order to remain
visible, the logo may
not be used

below its minimum
recommended size

20 mm wide,

and 60 px wide.

PROTECTION ZONE

The protection zone around
the logo is intended to
protect its legibility.

It is determined by

by the O of Yon-Ka.

No graphic element

(logo, text, graphic
forms, etc.) must appear
in this area.

Minimum size
60 pX
20 mm

o

Protection zone

PARIS

Yon-Ka
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PROHIBITIONS

The shape of the logo
must not be changed.
Here are some non-
exhaustive examples of
inappropriate uses of
the logo.

® Do not distort its
design or proportions.

® Do not modify the
lettering.

® Do not modify its
colors (the logo exists
in grey and white only).

® Do not use in grey
version on dark
background / nor in white
version on too light
background.

- To avoid any error,
1t 1s 1mperative to
use the source files
of the logotype.

PAR

S

D
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LOGO PLACEMENT

- The logo is centered
on the page or on the
upper half of the
format.

It is a strong and
stable anchor that
plays with freer
compositions:

frame effect, off-
center image, shift of
texts (cf. application
examples)

Marker
for centering
of the logo
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Small format cases:
landscape format / portrait format

PPPPP
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MAIN TYPOGRAPHY

The KYIV typography is
free.

- It is used in its SANS
version.

® (Ban the Serif and
Titling versions).

Used as the primary
typeface, it brings poetry
and elegance, and gives
a strong identity to the
brand.

KYIV SANS FONT

Prefer Regular2 version for hooks

ABCDEFGHIJKLMN
abcdefghijklmn

0123456789.,7?2T«»

Prefer Light2 version for the current text

ABCDEFGHIJKLMN
abcdeftghijklmn

01284506 739.,7 ! «»

SECONDARY TYPOGRAPHY

The ROBOTO typography is
free.

- It is primarily used
in 1ts Monospace version
to bring a scientific,
expert note.

- It is used in its
Standard version for long
texts.

ROBOTO MONO FONT
(Legends, body copy and short texts)

Prefer Light version

ABCDEFGHIJKLMNOP
abcdetghijklmnop

0123456789 . 2! «»

ROBOTO STANDARD FONT
(Current text for edited documentsn)

Prefer Light version

ABCDEFGHIJKLMNOP
abcdefghijklmnop

0123456/89.,?1«»

Yon-Ka

Graphic Charter
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TYPOGRAPHY
LOCAL LANGUAGES

For local languages,

the NOTO SANS typography
1s recommended as an
alternative. It is free
of rights and has many
variations in different
languages with signs.

Here are some non-
exhaustive examples.

- It is used by combining
sets of shapes (light,
medium, bold...)

- Alternatives to the
KYIV SANS typography may
be sought locally to find
the strong identity of the

typography.

FONT NOTO - MULTILINGUAL

Font Noto Sans CJK (Simplified Chinese)
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Font Noto Sans Korean
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Font Noto Sans Arabic

CDOOEZCTI3IWL
oWy e bbggug
Jdpovoeoss
QOO TR
Jeroogss

Font Noto Sans Hebrew

A2TNITNLVO!'DY7ND
1]O0VODQNYZ7AIVYN

12TNI1ITNVU'DY7ND0)]
] ODVUDQNY 7IWN
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EXAMPLES OF
TYPOGRAPHICAL
ASSOCIATIONS

The KYIV typography is used
in major, to emphasize
short teasers, titles or
headers.

- Regular?2 with standard
interlettering is
preferred.

- Color or dark green.

- Freely composed with
offset sets, or left-
aligned or right-aligned

It is accompanied by the
ROBOTO typography, mainly
used in its Monospace
version, for legends, body
copy or short texts.

- Light version with
strong interlettering
(25pt) is preferred for
text in capitals.

- Mainly grey or dark
green.

- The ROBOTO typography
can be used in its
Standard version for long
running texts, for better
legibility.

Teaser
in Kyiv Sans
Regular?

Body copy
in Roboto Mono
Light

KEY VISUAL POSTER

La Assi ducipsum

atiasit lam quid

qui dia conse que
voluptaspid quia

gquae eos evenis eum /
nes dolorero tes /
raeium. /

Url website
in Roboto Mono
Light

®  www.yonka.fr

PUBLICATION

LOREM IPSUM DEM

|

|

|

|

\

|

|

|

\

|

|

|

\

|

|

|

| LE MINTUR APICTA Un belque nis dolupta sumquae exero
to voles et utem consectorem am nus

‘ Cest ruptaqui doluptas uta volorupiti sitatet velest, voluptate necati occus

|

|

\

|

|

|

\

|

|

\

|

|

|

\

|

|

apera que volupid qui doluptatiam cora- dolumquamet rester nouer.

tur? Bus expe apel expla quam id quodis

dand destiat
elusdanda endestia L'ONE DOERLE VARTES O&——M98M8M989
Et que cum ad et reium quaectes

doloreius illicat ibustint eius nonseriae. Bus expe apel expla quam id quodis
As et ium nimet explis con nossiti aut eiusdanda endestiat.

velente voluptat qui nempor secuptia vent Et que cum ad et reium quaectes
hicatur? Quidel iliquam reprerspis porum doloreius illicat ibustint eius nonseriae
sit faccabo As et ium nimet explis con nossiti aut

velente voluptat qui nempor secuptia vent
Resequi del mintur apictotate cus, ium hicatur? Quidel iliquam reprerspis porum

veris alitas invella borerspis moluptatum sit faccabo. Resequi del mintur apictotate

evellic iliberspid est mi, ut vel eum, cus, ium veris alitas invella borerspis

volluptatem fuga. Sitatia dolor modigendis moluptatum evellic iliberspid est mi, ut

sitatquod magnim voluptur aborissequae vel eum, volluptatem fuga. Sitatia @tor————
seque volorro explitiore, officaero modigendis sitatquod magnim voluptur

Luptas nam, quodiones secae rerrum aborissequae seque volorro explitiore,

estiosande quodi voluptatue. officaero bener.

OREM IPSUM DEM

C'est ruptaqui doluptas e
vereuta volupe apera que
volupide qui doluptatem
coratur sure.

Bus expe apel expla quam.
ide quodis eiusdanda
endestiat seron nalle.

Um quaectes doloreis icat
ibustint ede ius nonseriae.
As et ium nimet explis con
nossiti aut velente voluptat
qui nempor secuptia vent
hicatue nouler

La liquam reprerspis porum
sit faccabo. Mas de leruinet
estre sombre.

Title
in Kylv Sans
Regular2

Inter

in Roboto Mono
Medium

(in capital
letters:
interlettering
25pt)

Current text
in Roboto
Standard Light
or Regular

Header,
highlight or
verbatim

in Kyiv Sans
Light?2

Yon-Ka

Graphic Charter

15



Colorimetric
universe

Yon-Ka Graphic Charter



COLORS

The chromatic range 1is
adapted around:

3 bright colors

- purple / coral / peach
symbolizing positive &
sensory colors, which
are inspired by the
colors of nature, and
flowers, which are part
of the Yon-Ka DNA.

- to be used in opacity
variations (Levels 2 or
3) for single-colored
backgrounds.

- to be used in full
color (Level 1) for

teasers (with a "product”

blend mode) on
iconography if needed to
enhance legibility).

2 dark colors

- dark green and grey,
to bring a more
scientific and formal
approach - to be used
for the texts.

1 white for knockouts.

Level T

Level 2

Level 3

#fd6b63
RGB 253.107.99
PANTONE 178C (100%)

#ffclbc
RGB 255.193.188
PANTONE 178C (45%)*

#ffebed
RGB 255.230.228
PANTONE 178C (18%)*

2 colors
for current text

#0c481a #3e3e3e
RGB 12.72.26 RGB 62 62 62
PANTONE 356C PANTONE 447C

1T white for knockouts

#ffffff
RGB 255.255.255

* WARNING, it is the tint value that is at 18% or 45% (in the swatches)- the transparency remains at 100%.

Yon-Ka

Graphic Charter
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COLORS

The chromatic range 1is
adapted for four-color
printing with CMYK
values.

Please refer to the CMYK
values indicated here

and do not apply the RGB/
CMYK conversions
suggested by default by
your software.

Level 1

Level 2

Level 3

3 main colors
for backgrounds (Level 2 or 3)
or text teasers (Level 1)

CMYK
0.72.50.0

CMYK
0.35.18.0

CMYK
0.16.7.0

2 colors
for current text

CMYK CMYK
100.43.1600.560 67 57 54 60

1T white for knockouts

CMYK
0.0.0.0

Yon-Ka

Graphic Charter
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ASSOCIATIONS
OF COLORS

Examples of possible
color associations, by
playing with the
associated colors
variants.

The background colors

can be combined with text
colors.

- Prefer 1light colors
for backgrounds (levels
2/3).

- Prefer full colors
(level 1) for texts, with
a "product” blend mode

if necessary to optimize
legibility.

lext
lText

purple (level 2) + white
purple (level 2) + coral (level 1)
purple (level 2) + green

lext
lext

purple (level 3) + coral (level 1)
purple (level 3) + green

lext
lext

peach (level 2) + purple (level 1)
peach (level 2) + coral (level 1)
peach (level 2) + green

lext
lext

peach (level 3) + green
peach (level 3) + coral (level 1)
peach (level 3) + purple (level 1)

lext
lext

red (level 3) + green
red (level 3) + coral (level 1)
red (level 3) + purple (level 1)

lext
lext

white + green
white + coral (level 1)
white + purple (level 1)

Yon-Ka

Graphic Charter
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SIGNATURE

Yon-Ka's signature
expresses the brand’s
promise.

It evokes both expertise
and sensoriality.

- Composed with KYIV
typography, with title
case at the beginning of
words, to give it more
foundation.

- Available in French
and English. It can be
translated into local
languages, but be sure to
always use the same terms
from one medium to
another.

Common use:

- Composed on 2 lines

- Positioned in the
footer on institutional
materials.

- In dark green or grey.

Special use:

- Used as a major and
composed large as a
teaser in Key Visuals.
- In dark green, white,
or in the charted color
range.

The Experience of
Phyto-Aromatic Skincare

R

The Experience of
Phyto-Aromatic Skincare

www . yonka .com

Example of proportions on an A4 :
logo width 33mm
/ sighature size 23 pts

T

A

he

Experience

O

f Phyto-

Aromatic

S

Example of proportions on an A4 :

KiIncare

logo width 33mm
/ signature size 65 pts

Yon-Ka

Graphic Charter
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PICTOGRAMS

Principle of pictograms
to represent the 5 key
commitments of the brand.

- Composition structured
in a square, symbol of
scientific expertise.

- Filar pictograms,
uncluttered and without
frills.

- In grey or in the colors
(level 1) of the charter.

- Legend in Roboto Mono
capital when the picto

is used alone with the
name of the commitment
(interlettering at 25pt
recommended, to be adapted
depending on the language).

- When the commitments are
not in a legend, the KYIV
typography can be used.

- The 5 key commitments of
the brand can be translated
into local languages for
easier understanding, but
be sure to always use the
same terms from one medium
to another.

=

v
V4

EFFECTIVENESS
THROUGH NATURE

EXCELLENT
FORMULATIONS

v
v

EXCELLENT
FORMULATIONS

EXPERT
TECHNIQUES

\ |
\\\\‘//4/
\EZ§>\\ //<C<:

~ -

//

\
=,/ AN
//////‘\\\\\\
/ \

N7

EXPERIENCE
FOR THE SENSES

ETHICAL
COMMITMENTS

N7

ETHICAL
COMMITMENTS

Yon-Ka

Graphic Charter

21



Layout rules

Yon-Ka Graphic Charter



LAYOUT RULES
A4 FORMAT
CORPORATE & LAUNCHES
- Color background
(Prefer Purple, Peach,
Coral / in Level 2 or 3). 1 :
- Rotating margin of a | \(~>FJ | | Y(REPJ | | \KEQFJ |
value of one O. . e N B s N B | N |
- Margins (top-bottom) . S | i | | : Y | K |
for the customizable area ;\\ B | | | | | - | K |
with a value of 1 logo + | \\\ DOlQPemque | | | | N | % |
2 O. | "\ /| i | | | | | N o/ |
- Vitae : » : : N :
- Centered logo (33mm )/Ol U ptate Im | ‘U
recommended for A4). | N o i . i l_ | | | S |
| / N . Dolor sit amet, consectetu | m | | /N |
: L/ * . do eiusmod tempor incididunt: : O r‘e : : o :
- Centered signature in | )/ >, magna aliqua. Ut enim ad i v | | O |
the footer (Kyiv Typo - 1 K . | i IF)ESleII l | | / | . |
green 100% or grey 447C). 7 BN | | | | | K | S |
- url centered in footer A ' [ [ e o N
(Roboto mono green 100% T The Experience of N T The Experienceof N St The Experience of NI
or grey 447C) . | Phyto-Aromatic Skincare j | Phyto-Aromatic Skincare j | Phyto-Aromatic Skincare
,,,,,,,,,,,,,, ox‘?,kaﬁcom,,,,,f,,,,,: Lf7777fifi7VMWHVO#<LCCM*777***77W4‘ Lf777777777ww_yo%kavcom777777777_,w
- Short teaser | | |
(Kyiv Typo - in color/
Level 1)
- With or without body
copy (ROBOTO STANDARD) Charted color packgrognd
+ Centered or shifted visual
> Centered, left-aligned ~+ Short teaser (Kylv Typo)
or right-aligned visual + with or without body copy (ROBOTO
(variable size and STANDARD)
width) .

Yon-Ka Graphic Charter



LAYOUT RULES
CORPORATE POS ELEMENTS
LANDSCAPE FORMAT

-> Visual with the model on
the left half page (choice
between the 2 main visuals
or the 4 treatment visuals)

- Color background (Prefer
Purple, Peach, Coral / in
Level 2 or 3 - or white).

- Margins (top-bottom)
with a value of 1 O.

- Centered logo (116mm
recommended for a panel of
75x100 cm) .

- Presence of the 5 key
commitments.

N Y | N Y |

\ A ! \ A !

\ /o \ \ s \

\ O YEN * YON

\ / | \ / ‘

\ / ‘ N \\ // ‘ !

\\ // : PARIS \\ // : PARIS

\ / ‘ | \ / \ \

' K | | ' / | |

\ / \ \ \ Y, | \

N y 4 \ / :
" - The Experience " - The Experience

| | | |
\ / ‘ |
| |

of Phyto- L of Phyto-

X = = = = = = = = = = = S — X = = == == = = = = = = S el —
/ N\ ‘ ! / N\ ‘ !
SN | romatic N | romatic
/ \ / \
, N \ ; | , N \ , |
/ \ ‘ Skincare / \ ‘ Skincare
/ \ \ / \ \
/ \ \ \ / \ \ \
/ \ ‘ / \ ‘
/ \ / \
/ \ : ! / \ : !
/ \ / \

/ \ \ /@ ‘ v N @ / \ \ /@ ‘ v N @

/ \ \ e AN NV, / \ \ . AN V7,
/ \ ‘ | / \ ‘ |

/ \ EFFECTIVENE 5SS EXCELLENT =~ EXPERT  EXPERIEN © ETHICAL / \ EFFECTIVENE 5S EXCELLENT ~ EXPERT = EXPERIEN © ETHICAL

y N | THROUGH NATURE  FORMULATIONS  TECH NIQUES  FOR THE SENSES  COMMITMENTS y N | THROUGH NATURE FORMULATIONS  TECH NIQUES  FOR THE SENSES  COMMITMENTS
Vi \ | | Vi \ | |
/ \ - — - — — — — — —  _wwwe VEERET — = e e g — [ / \ D s s s = = = = = = WS Vet ser — = = e e o e e —— .

/ \ | | / \ | |
/ N | / N |
/ A | / A |

Charted color background
+ Visual on the left half page
+ Sighature in major on the right

(Kyiv Typo)

Yon-Ka

Graphic Charter
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LAYOUT RULES

POS ELEMENTS

IN LANDSCAPE FORMAT
PRODUCT LAUNCH

-> Color background (Prefer
Purple, Peach, Coral / in
Level 2 or 3 - or white).

- Margins (top-bottom)
with a value of 1T O.

- Centered logo (1716mm
recommended for a panel of
75x100 cm) .

-> Signature in the footer
(Kyiv Typo)

- Option 1: visual on
left half-page - Teaser
and text on right
half-page

- Option 2: visual on the
entire page while
respecting a color

OPTION T
X
CooeN

\

F— — 54— < 3 T & + e~ TR~ A — — — —
\
\

LOIEM IPSUM
I

HITECTO BEATAE VITA

] ‘ ;
Quia consequuntur dolorem ipsum

Consectetur & Ut enim ad minima
[

laboriosam, nisi utaliquid commodi*
\

quaerat ‘ ipsum
ad minima | vel eum

38% 83%

The Exp rience of
Phyto-aromatic Skincare

OPTION 2

N \
A \
~

N

N

N
quaerat
ad minima

- 88%.

The Equ‘r‘ience of
Phyto-aromatic Skincane

> \ € ITECTO BEATAE VI

Id‘bqr‘iosam, nisi ut aliquid commodi*
\

ipsum
vel eum

\

\

\

\

Ve

| P ,

-~ Quia consequuntur dolorem ipsum
AN Ve B ' ’
PN Consectetur ©« Ut enim ad minima/

\

\

\

\

\

\

|

\

\

\

outline. Charted color background Charted color outline
+ Visual on left half-page + Visual on entire page
+ Teaser in mayor on the right + Teaser in mayor on the right (KYIV typo)
(KYIV typo)
Yon-Ka Graphic Charter 05



LAYOUT RULES

POS ELEMENTS
PORTRAIT FORMAT
CORPORATE & PRODUCT
LAUNCHES

- Centered, left-aligned
or right-aligned visual
(variable size and width).

- Color background (Prefer
Purple, Peach, Coral / in
Level 2 or 3 - or white).

- Margins (top-bottom)
with a value of 1 O.

- Centered logo (106mm
recommended for a POS
element of 60x90cm) .

= Option 1: Teaser 1in
major on the left + visual
on the right with
signature in the footer.

= Option 2: Teaser 1in
major on the right +
centered visual +
signature in the footer.

- Option 3: Centered
teaser + centered visual +
signature in the footer.

OPTION T OPTION 2

Y(I&N Y(K)&N

PARIS \ PARIS ;
\ /
\ /
\ /
B 7 \ /
N / \ /
N\ /
\ / " LOIEM
/
‘ 7
Inventore g | :
\ / N /
quae : | /
N\ / \ /
\ / \ /
b t \ / \ /o
ecaltae N / . Quia consequun
\ / \ /
| . | \ / N dolorem
Velit esse quam nihil molestiae N 4 N ,
consequatur, vel illum qui do- N L/ >/ lpoSuUM Utenim
lorem N ; v
eum fugiat quo voluptas nulla X // \\ minima
pariatur. , 7o . / \
/ \ / N
/ \ / N
/ \ / N ,
, N ; sequi nesciunt. Neque porro quis-
/ \ / \ quam est, qui dolor*
/ N\ / \
/ h / quaerat ipsum
y / N N // ad mini}n\a vel eum
/ \ / O/\
/ N / 8 8 %) \
/ N\ / \
/ N\ / \
/ N\ Y \
/ \ Y N
, / N\ . Y N
/ \
, / . \
The Experience of / The Experience of \
/ . . \
Phyto-Aromatic Skincare / Phyto-Aromatic Skincare \

www._.yonka .com / www . yohka .com

Teaser in major on the left (KYIV)
+ Body copy (ROBOTO STANDARD)
+ visual on the right
+ signature in the footer

+ body copy (ROBOTO STANDARD)
+ centered visual
+ signature in the footer

Teaser in major on the right (KYIV) )

OPTION 3

Y(l&N

PARIS

AN /

\ /
\ ; , i fhal /
sed quia non numqguam eius modi tempora mC|dunt/
quis nastrum exercitationem ullam corporis suscipit labgriosam

Lorem ipsum

The Experience of
Phyto-Aromatic Skincare

www...yonka .com

Centered teaser (KYIV)
+ centered body copy (ROBOTO
STANDARD)
+ centered visual
+ signature in the footer.

Yon-Ka

Graphic Charter



LAYOUT RULES
CORPORATE ROLL-UPS

AND ROLL-UPS
FOR LAUNCHES

- Visual in major

- Color background (Prefer
Purple, Peach, Coral / in
Level 2 or 3 - or white)

- Margins (top-bottom)
with a value of 1T O.

- Centered logo (195mm
recommended for a roll-up
of 204x85cm) .

- Option 1: Centered
visual + signature in the
footer

- Option 2: Visual
on 3/4 right or left of
the page + teaser in major

- Signature in the footer
(height of 85mm
recommended for a roll-up
of 204x85cm) .

OPTION T

- . . . . . _ PARIS . . _
T
|
..\ /=
\ /
\ /
\ /
\ /
\ /
\ /
\ /
\ /
\ /
\ /
\ /
\ /
\ /
\ /
\ /
\ /
\ /
\ /
\/
/' \
/ \
/ \
/ \
/ \
/ \
/ \
/ \
/ \
/ \
/ \
/ \
/ \
/ \
/ \

/ \
/ \
/ \

. | | .

,,,,,,,,,,,, N I

The Experience of
Phyto-Aromatic Skincare
|

Charted color background
+ Centered visual
+ Signature in the footer (KYIV)

OPTION 2

Lorem-ipsumi

\ /
quis nostrum exercitationem ullam corporis /
suscipit molestiae congequatur, vel illum qui /
dolorem eum fugiat quqvoluptas nulla

The Expe:r‘ience of
Phyto-Aromatic Skincare

Charted color background
+ Visual on 3/4 of the page on the
right + teaser in major on the left
+ Body copy (ROBOTO STANDARD)
+ Signature in the footer (KYIV)

Yon-Ka

Graphic Charter
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LAYOUT RULES
PRESS ADS

-> Color background (Prefer
Purple, Peach, Coral / in
Level 2 or 3).

- Visual of a model to
choose among the 2 main
corporate visuals or one
of the 4 treatment
visuals.

- Margins (top-bottom)
with a value of 1 O.

- Centered logo (33mm
recommended for A4).

- url centered in footer
(Roboto mono green 100% or
grey 447C).

= Visual shifted on one
side (variable size)or on
the entire width.

Possibility of having 2
overlapping visuals.

- With teaser (KYIV typo)
in the charted colors (Level
1) or without teaser.

- Body copy (ROBOTO
STANDARD - 300 signs max,
green 100% or grey 447C) .

OPTION 1
(WITH TEASER)

French famil)ﬁ-owned skin care brand since 1954.

Pioneer in phito-aromatic care, creator of experiences.

A unique and|renowned know-how featured in more than 60 countries.

A partnersh'\q grounded on a common vision for quality and performance.
The expertisei of personalized skin care, the commitment to visible results.

Phyto-Aromatic Skincare

Laboratoires Multaler-1rueAmbroise Croizat - 9%10@ Argenteuil - France - Tél. +33(0)1 41 19 56 56
www.yohka. fr

Charted color background
+ Full-width visual
+ Body copy (Roboto STANDARD)
+ Highlighting pictures from our partners.

Thumbnails customizable locally based on
spas to highlight, seasonality
(spa destination winter for publications
winter for example)

OPTION 2
(WITH SIGNATURE AS A TEASER
+ KEY COMMITMENTS)

The
Experience
of Phyto- -
Aromatic
Skincare =

Ve

French family-owned skin care brand since 1954.
Pioneer in phyto-aromatic care, creator of experiences.
A unique and renowned know-how featured in more than 60 countries.

A partnership grounded on a common vision for quality and performance.

I e expertise of personalized skin care, the commitment to visible results.
\

B B - N2
v L @

ﬁ ‘ 4 Zins
7N Vo7

EFFECTIVENESS | EXCELLENT | EXPERT | EXPERIENCE | ETHICAL
THROUGH NATURE FORMULATIONS TECHNIQUES FOR THE SENSES COMMITMENTS

Laboratoirés Multaler-1rueAmbroise Croizat-95100 Argenteuil - France - Tél. +33(0)1 41 19 56 56
| www.yonka. fr
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Charted color background
+ Visual (corporate model or product)
shifted on the right + key commitments +
signature as a teaser (KYIV) + Body copy
(ROBOTO STANDARD)

OPTION 3
(WITHOUT TEASER)

- . . . . . . _ . . . PARILS = .
| |
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\
French family-owned skin care brand since 1954.
Pioneer in phyto-aromatic care, creaqor of experiences.
A unique and renowned know-how featured in more than 60 countries.
A partnership grounded on a common vision for quality and performance.

The Experience of
Phyto-Aromatic Skincare

Laboratoires Multaler-1rueAmbroise Croizat-95100 Arge%teuil - France - Tél. +33(0)1 41 19 56 56

www.yonka.fr |

Charted color background

\ \
\ \
\ \
\ \
\ \
\ \
\ \
-4 - = — The expertise of personalized skin care, the commitment to visible results. + |
\ \
\ \
\ \
\ \
\ \
\ \
\ \

+ Visual of corporate model shifted

on the left

+ Visual of products shifted on

the right

+ Body copy (ROBOTO STANDARD)

Yon-Ka

Graphic Charter
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LAYOUT RULES
PROMOTIONAL OFFERS

- Color background (Prefer
lighter shades: Purple,

Peach, Coral - Level 3). | Y(Kjb\N fffffffffffffffffffffffff YON ffffffffffffff

- Rotating margin of a |

value of one O.

\
\
\
\
\
\
\
777\777V\ 7777777777777777777777777777 \77/7 \17\ 77777777777777777777777777 /7 77777 1|
\ S e N Y \
\ N y N / \
- Centered logo (33mm Lor‘em L . Enim :
recommended for A4). | . T I | BN : ) : |
Ipsum ame B ; BN quia dolor sit
N / AN v /
. . AN s N\

- Visual shifted on one } . - | | v QLJ!IS autem |
side or centered (variable | N 1 1 R o |
. . \ b - \ \ \ in ea voluptate veli \
size and width). | >l ‘ ‘ \ /1€3eﬁmég$nn J L
‘ // \\ | | \\ // molestiae * |
\ s N \ \ X \
| d N | | 2 |
- Body copy / Legends / | v S | | RN |
\ s N \ \ / \ \

Bullet points (Roboto Mono | 7 A | | L AN
\ v N \ \ / N ‘
Typo) . | 7 N | o N |
| P AN | ,’ AN |
‘ s N | /7 N \
- Teaser (Kyiv Typo, in | 7 SN - . |
\ \ |7 N \
color/Level 1). - l.adipisci Q.utaliquid 3.velit quam si A AN |
\ \ au N\ \

e e et velemuwreieaw || A N @ e

[ \ \ [
\ \ \ \
| The Experience of | | The Experience of |
| Phyto-Aromatic Skincare | | Phyto-Aromatic Skincare |
[ [ \ [

Charted color background
+ Visual shifted on one side or centered (variable
size and width) + teaser in major on the left, right
or centered (KYIV)+ with or without body copy
(ROBOTO STANDARD) + Signature in the footer

Yon-Ka Graphic Charter
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ICONOGRAPHY

General aesthetic

L T
etk rraled

IMAGORATING MitT

Inspiration visual

o5 %>
r“l-.." . 4

Inspiration visual

Yon-Ka
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Skin
atmosphere
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SKIN ATMOSPHERE #1
CORPORATE VISUALS

Visuals which highlight
the skin.

- A play of plant shadows
to bring sensoriality and
evoke nature and active
ingredients. Embodiment
of a poetic and refined
universe.

- This visuals belong to
the Yon-Ka brand, and can
be used for a period of 3
years.

They must in no case be
used for promotional
highlights, nor to
represent a specific range
of products (ex: hydration,
Booster etc ...)

- These two visuals are key
visuals to represent the
brand (press ad, corporate
POS)

. S
.

2 KEY VISUALS

Yon-Ka

Graphic Charter
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SKIN ATMOSPHERE #1
CORPORATE VISUALS

Visuals which highlight the

skin.

> A play of plant shadows
to bring sensoriality and
evoke nature and active
ingredients. Embodiment
of a poetic and refined
universe.

- This visuals belong to
the Yon-Ka brand, and can
be used for a period of 3
years.

They must in no case be
used for promotional
highlights, nor to
represent a specific range
of products (ex: hydration,
Booster etc ...)

- These 6 visuals can

be used, for example, to
illustrate the face and
the body in institutional
brochures.

6 SECONDARY VISUALS WITH PLANT SHADOWS

Yon-Ka

Graphic Charter

34



SKIN ATMOSPHERE #2
CORPORATE VISUALS

Visuals that highlight
skin with plants.

- A play of plants
applied as an extension of
the body, with a shadow
effect on the skin, to
evoke sensoriality, nature
and active ingredients.

- This visuals belong to
the Yon-Ka brand, and can
be used for a period of 3
years.

They must in no case be
used for promotional
highlights, nor to
represent a specific
range of products (ex:
hydration, Booster etc

)

- These 4 visuals can

be used, for example, to
illustrate the face and
the body in institutional
brochures.

4 SECONDARY VISUALS WITH REAL PLANTS

Yon-Ka

Graphic Charter
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TREATMENT ATMOSPHERE
CORPORATE VISUALS

Visuals that enhance
the brand’'s expertise and
care experience

- This visuals belong to
the Yon-Ka brand, and can
be used for a period of 3
years.

They must in no case be
used for promotional
highlights.

- These visuals must be
used to illustrate our
treatments in a corporate
way (generic or specific
care).

GENERIC
TREATMENTS

SPECIFIC
TREATMENTS

FACE

BODY

Yon-Ka

Graphic Charter
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YON-KA QUINTESSENCE
CORPORATE VISUALS

- Active ingredients of
the Yon-Ka Quintssence are
composed in scientific
glassware.

- A single, unique visual
to use when talking about
Yon-Ka Quintessence.

- Sleek and minimalist
composition. No designer
set, except for the
container (laboratory
glassware) .

- Colorful touches
brought by the 5 plants of
the Quintessence:
lavender, geranium,
rosemary, cypress, thyme.

portrait format

landscape format

Yon-Ka

Graphic Charter
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PRODUCT ATMOSPHERE #1
EXPERTISE

- Play of drop shadows
and transparency of
laboratory glassware
placed off-screen to evoke
expertise (test tube,
graduation, beaker, flask,
etc.)

- White, neutral
environment and graphic
drop shadows.

- Possible presence of
plants.

Inspiration visual

[OCCCREEECAA RSO

- CONTOURS 1
FPARIS

N f;.:__ AGE DEFENSE 3{
iﬂ | TO-CONTOUR
r e il s 4
|-. VNG {ES, CERNES
- CREME 93

\ : i 4 o S, DARK CIRCLES | i
EQUILIBRANTE i .
 Peauxmixtes - - : -
Muchic - I-Net wt, 055 :

PARIS

s |
Yq()AN 3 Yq&l\l** !
: |

B AGEDEFENSE
F

AGE DEFENSE

-

CREME A

BOUCLIER HYDRA N°1 o

ANTI-POLLUTION CREME ‘

ANTI-POLLUTION HYDRATANTE, REPARAT.m \n

SHIELD Peaux seches ou sensibles -
DEFENSE +

MUKE AL ANTH OODR"

0L WITH ANT)-GRO™

B N 051 E

=3

HYDRATING, REPAIRING

0mi - M
€ Som- Notwt 10 Dry or sensitive skin

€ 50ml- Net wt. 1.74 0z

Inspiration visual

Inspiration visual

Yon-Ka
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Charter
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PRODUCT ATMOSPHERE #2
SHADOW PLAYS

- Offset product shots
playing with "diverted"”
shadows extending reality
(games of hands, games

of movement, and plant
shadows) to bring poetry
and dreaminess.

- Warm environment.
- Colored backgrounds
with soft and desaturated

hues.

- Sharp 1light playing on
the drop shadows.

Inspiration visual

€ 20m et 576 1.0z

Inspiration visual

Inspiration visual

Yon-Ka

Graphic Charter
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ATMOSPHERE FOR
TEXTURES

- Very tight framing on

the texture creating a cut

between the background
and the product texture,
to evoke a controlled and
aesthetic universe.

- Plain colored
backgrounds that reflect
the brand’s chromatic
range (background colors
of the visuals here are
not charted, they will
have to be adapted at the
time of the shootings)

- Pure textures, clean
and graphic shapes.

® No set design,
possibly a pipette to
bring back a real scale.
X No presence of skins.
- Clean, cold light that
clearly cuts out the
textures.

0o1ls

gels & creams

mists

Yon-Ka

Graphic Charter
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ATMOSPHERE FOR
PRODUCTS/TEXTURES

- Games of ample textures
affixed in the background
SO as to create a decor
behind the products, to
evoke a mastered and
aesthetic universe.

- Products are centered,
and shot from above.

- Colored backgrounds
using the brand’s
chromatic range.

- Sharp light that
clearly cuts out the
shapes.

Yon-Ka

Graphic Charter
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APPLICATIONS
POS ELEMENTS
FORMAT PORTRAIT

EXpericnce
E 7 ftorthe
ISenses

Dolor sit amet, consectetur
do eiusmod tempor incididunt
magna aliqua. Ut enim ad

The Experience of
Phyto-Aromatic Skincare

Wwww . yonka . com

Visual with a model
(Intention visual)

Y(K%\N

PARIS

Fffectiveness
through Nature

The Experience of
Phyto-Aromatic Skincare

www . yonka . com

Visual with products
(Intention visual)

Yon-Ka

Graphic Charter
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APPLICATIONS
POS ELEMENTS
LANDSCAPE FORMAT
CORPORATE
The Experience § The Experience
of Phyto- | it of Phyto-
Aromatic ' Aromatic
Skincare Skincare
Corporate Panel Corporate Panel
Printed in FR EN DE available in native files
+ available in native files
Yon-Ka Graphic Charter
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APPLICATIONS
POS ELEMENTS
LANDSCAPE FORMAT
PRODUCT LAUNCHES

®

YQN | YN

FLIXIR VITAL B g )\l | FLIXIR

NEW FORMULA - 5TH GENERATION ' - 2 = NEW FORMULA - 5TH GENERATION

- snencs | The phyto-aromatic dual-phase serum ’ ' The phyto-aromatic dual-phase serum
Preventative & Reparative Anti-aging l scno S Preventative = Reparative Anti-aging

ELIXIR WITAL

EL0R REPARATEUR
NOURRISSANT

ELIXIR VITAL

ELIXIR REPARATEUR
NOURRISSANT

REPAIRING NOURISHING
ELaR ::;mrg; NOURTSHING

Visible, proven clinical effectiveness* Visible, proven clinical effectiveness*

€30 ml - Net 1.01 .62 O30m- Nt 10110

: : skin is Skin is soothed 5 ' L skin is Skin is soothed
\*“\*ca.-_—._— - revitalized ) b e ‘.f/‘lf

& nourished

88% 83%

revitalized & nourished

The Experience of r The Experience of
Phyto-Aromatic Skincare | 3 Phyto-Aromatic Skincare

www . yonka.com ] www . yonka.com

Intention visual Intention visual

Yon-Ka Graphic Charter 48



APPLICATIONS

POS ELEMENTS
PORTRAIT LAYOUT
CORPORATE &
PRODUCT LAUNCHES

Y(I?AN

PARIS

Yon-Ka y
Treatments y~

Experience <
; ¢

Discover Yon-Ka's phyto-aromatic

treatments and enjoy the unique

experience that yields

outstanding results.

S

z

The Experience of
Phyto-Aromatic Skincare

www . yonka .com

Intention visual - final version
coming end of the year

FLIXIR

NEW FORMULA - 5TH GENERATION

The phyto-aromatic
dual-phase serum
Preventative

- .. RepaPative Aﬂti-agiﬂg

ELIXIR VITAL

ELCKIR REPARATELIR
NOURRISSANT

RERAIRING roOLIRISHING / - P '
fi0R Visible, proven clinical effectiveness*

B 30m - Net 101 R
Skin is Skin is soothed

= --,_.-"F/""’ revitalized & nourished

The Experience of
Phyto-Aromatic Skincare

www . yonka . com

Intention visual

Yon-Ka
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APPLICATIONS
POS ELEMENTS
ROLL-UP FORMAT

&

N

EFFECTIVENESS | EXCELLENT | EXPERT | EXPERIENCE ETHICAL
THROUGH NATURE FORMULATIONS TECHNIQUES FOR THE SENSES COMMITMENTS

The Experience of
Phyto-Aromatic Skincare

www . yonka.com

Corporate Roll-up Available
in native files

YN

Star Energy
Escape %

New seasonal treatment «Mahana»

aromatic and relaxing massage star - head,
hands, feet - inspired by a Polynesian ritual.

The Experience of
Phyto-Aromatic Skincare

www . yonka .com

Yon-Ka

Graphic Charter

50



APPLICATIONS
PROMOTIONAL MATERIAL
(EX. SPECIAL OFFERS)

Y(K)AN

PARIS

Clear skin

, Let us fight
routine

breast cancer

Y(@N donated to Association RUBANROSE
1 € when you buy one o
vitality product*

PAMPLEMOUSS:
chivs

ASSAINISSANTE, APSANTE
‘ PRIING, S0OTHING
| Bemishes

LE L NS

T o=~ 0 S 0 [Reiuonas
1.Cleanse 2.Purify 3.Balance
Perfectly clean Cleansed and soothed Cleaner and rebalanced
skin: 100 %* skin: 71 %* skin: 89 %*

The Experience of
Phyto-Aromatic Skincare

The Experience of
Phyto-Aromatic Skincare

www .yonka .com www . yonka .com

Yon-Ka Graphic Charter




APPLICATIONS
BROCHURE
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APPLICATIONS
PRESS ADS

PARIS

Yon-Ka
Your
Spa
partner

French family-owned skin care brand since 1954.

i Pioneer in phyto-aromatic care, creator of experiences.

g A unique and renowned know-how featured in more than 60 countries.

- A partnership grounded on a common vision for quality and performance.
Lemvdruguaségs' Four Seasons Hotel The expertise of personalized skin care, the commitment to visible results.

France Jakarta - Indonesia

The Experience of
Phyto-Aromatic Skincare

Laboratoires Multaler-1 rue Ambroise Croizat- 95188 Argenteuil - France - Tel. +33(@)1 41 19 56 56
www . yonka.com

Yon-Ka
Your
Spa
partner

French family-owned skin care brand since 1954.
| Pioneer in phyto-aromatic care, creator of experiences.
I A unigue and renowned know-how featured in more than 60 countries.
A partnership grounded on a common vision for quality and performance.

o 4 Valrugues BSpa Four Seasons Hotel The expertise of personalized skin care, the commitment to visible results.

Jakarta - Indonesia

The Experience of
Phyto-Aromatic Skincare

Laboratoires Multaler-1rue Ambroise Croizat-95100 Argenteuil - France - Tel. +33(@)1 41 19 56 56
www . yonka .com

Yon-Ka
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STATIONERY

Models of
- business cards
- letterhead

SPECIFIC CASE:
DISTRIBUTOR'S
STATIONERY

For their stationery,
Yon-Ka distributors must
use the logo that was
designed especially for
them.

L, o
Y
YG@)ON
PARIS
The Experience of Phyto-Aromatic Skincare

M &
First name :
Last name E
JOB FUNCTION <>)D
2
2
2

xlastname@multaler.com 7 rue Ambroise Croizat
+33 01 41 19 56 56 95100 Argenteuil

SPECIFIC CASE:
DISTRIBUTOR'S STATIONERY

Replace the Yon-Ka logo by the Yon-Ka
exclusive distributor logo

EXCLUSIVE
DISTRIBUTOR

PARIS

PARIS
First Name

Last Name

JOB FUNCTION

Paris, Subject : Lorem ipsum dem nourie

May 4th, 2021,

Un ullorem non con essed ut vellacc ullamus, conest quam et quo te-
cearumquo omni comnis et aborum sitatur a se peri dolores ea ducimolest
optum sum fuga. Sed earcius est,
erch iliquod ignitiiscime velignit asperia pa sin con earchictas magnis aceri
abo. Pis rero consequi volorae rehenim odipit
con perit omnit, quidest harum et este di se ni berrum que nonsend uciassunt,
am hariam quianda ndipsa venisi ipsandebit dolorero mo erovit quo volestrum
deritaqui volupta turecusam quiaspe rsperum volor sequid eum facias dolup-
tat adis nis et molupta que eat hitate velit erae esequi officimi, consedi feser
consequas sitiae doluptatur ressunte.

Enemoditae con re, que nobit latur, voles milliquis nossun accum ad qui
dolorer iandene vellorrore parum di lure ditaus alique odias et qui apit om-
niam esedit pos everibus.

Catem que dolore sed quas nonessed ut hit, uten officae perun le tibusa
dipsam, optaquele proreiur.

Nat adicae eos mos dolecae corporu patis sit haruptatur mosaessimil id
mostiorempos sequi quae il inis dolor remquunt hicta ant, quat vellandi od
non conest, que eiciat.

As quidebis nihicid quod ullorem dolum velesti eparumqui ipissi am vo-
luptae alibusd aesciun dellesto des expedignies
none andeler nourier seront duile.

LABORATOIRES MULTALER
1, rue Ambroise Croizat - 95100 Argenteuil - France
Tél. +33 (©)1 41 19 56 56 - Fax. +33 (@)1 47 81 73 80 - www.yonka.com
S.A.S au capital de 649 276 € -Siege social 43 rue V.Hugo 92700 Colombes -552 022 824 RCS Nanterre -SIRET 55202282400015 -NAF 20427

Yon-Ka

Graphic Charter

56



